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Course: Social Media Technologies

Course Mumber and Code: WERT 4210
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Course Level: Elective
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This course provides students with an |
introduction  to the  history, theory,
technology, and uses of social media
{such as TTwitter, Facehook, etc.).
Students will explore the possibilities and
limitations of social media and will have
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hands-on experience with several forms Aiedaly o Lo eal o2l (i g
ol social media technology.
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Create and maintain a blog using a
common blogging platform,
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Compare and contrasl the purposz and
features of different types of social
media, including: blogs, social netwaorks,

and photo and video sharing sites,
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Effectively utilize multiple [orms  of
social media. I
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Understand the foundational vocabulary
and terminelogy of social media as well
as the technologies involved in order to
effectively communicate tactics,
strategies and decisions related o social
media,
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Ability w0 Select tools 1o moniter
information and to consolidate it into a
manageable information stream.
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Understand  how the choice of social
network and social media tools allects
the distribution of the message and the |
pudience that is reached,
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Ability to  Explain - how  different
community organizations utilize social
networks Lo share information and ideas
i[x: Education, Business, .. ). ,
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Handbook of Social
2010 Springer US Furht, Borko [Ed.) | MNetwork Technologies and
Applications
Introduction to Social Media
1* Edition Kindle Edition Tennifer Golbeck Investigation: A Hands-om
Approach 1st Edition
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