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This course provides a detailed, applied
perspective on the theory and practice of
digital marketing. It will highlight the
importance of having a digital presence
and the need for formulating an effective
marketing strategy. The course will cover
related topics such as Search Engine
Optimization, social media marketing,
email and content marketing. 1t will also
provide students with the established
methods  of measuring and analyzing
performance as well as mathods 1o select

E_'L_I.rd- Iula.l:.j- l_Frlzl...n.IIE \_'t..a-‘? .\_.:'.\_.;:"dl Vi 'ai‘l.._:
Tl kel gt ab ) Gpail Zlielady
Aggill sl 333y Al Saladly gl 2 ) sl
PGP PR BT P WL TR e
3 q-'.\j,l.'E'l'xf“' l_l_)-l]l' ;lq:h:i_‘h _:q:'_._,_.ll v ,"’:'Lﬂ:l;")lll

il Jhastdy g gl

bl A1y g adl Aol il K, T o
RE Readend) Apcdali 5 skl s iy sell iheat

between campeling marketing Al 4y s ol S
approashes,
Module Aims o o Ral) sl

Students will gain introductory-level
knowledge in the field of digital
marketing.
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Students will be able 1o use a variety of
tonls and platforms to start a merketing
Caumnpaign.
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Students will be able to weite a multi=
channe| marketing plan.
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Students will be able 1o selact between
different marketing approaches using AB
tearing fechriques.
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Students will be able 1o measure and
rionitor the effectivencss of a marketing
campaign,
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Recopnize the imporlance of digital
markeling.
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List the different technioues for digital

:‘-_:l_: = '.'jul . ] -  rE | Pt _"""I_- )

marketing. g
. ) : T TP P P S
Write a multichannel marketing strategy, P, gl

Measure the effectivencss of a marketing
campaign.
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Create a markeling campaign using
onling platforms such as Google,
Facebook or Twitter,
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