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Course; Digital Marketing

Course Num ber and Code: 4210 WTGT

Prerequisite: --
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 Course Teaching Language: English

Course Level: Elective
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Module Description
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This course provides a detailed, applied
perspective on the theory and practice of
digital marketing. Tt will highlight the
importance of having a digital presence
and the need for formulating an effective
markeling strategy. The course will cover |
related topics such as Scarch Engine
Optimization, social media marketing,
email and content marketing. It will also
provide students with the established
methods of measuring and  analyzing
performance as well as methods to select |
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Students will be able to use a variety of
toals and platforms to start 2 marketing

camnpaign.
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Students will be able to write a multi-
channel marketing plan.
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Students will be able to select between
different marketing approaches using A/B
testing technigues,
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Students will be able to measure and
monitor the effectiveness of a marketing
campaign.
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Recognize the importance of digital
marketing.

List the different techniques for digial
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campaign,
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Measure the effectiveness of a marketing L T
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Create a marketing campaign using
online platforms such as Google,
Facebook or Twitter.
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Damian Ryan. Understanding Digital
2014 Kugan_ Page Marketing: Marketing
Limited strategies for Engaging the

Digital Generation,
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