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Module Syllabus
Course title: Field Training crlapall ey pailt -y Al 2

Course number and code; MARE 3511
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This course is a requirement for
graduation, where students are trained in
one of the institutions, public or privale
sector during the last semester of their
studies working in the field of marketing.
This will help in preparing them o enter
the labor market. The students will be
trained under the supervision of the
Department and in coordination with the
employer where they train, They are
assessed through a report prepared at the

field training manual in the department.

end of the semester and in the light of
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Module Aims
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This course aims to introduce students to
the ficld environment similar to  the
environmenl ¢f the fulure work through
training on marketing  activities and
functions in one of the public or private
sector companics, with the aim of linking
the theoretical and practical side to
develop their practical skills in
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specialization which will enakle him to
get suitable employment opportunity in
the future,

Student Learning Outcomes:
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Upon satisfactery completion of this course. the student will be able to

1. Enow the common functions and
prablems in workplace.

2. Acquire of practical skills suited to the
requirements of the labor market,
i, Know  the important
dimensions of marketing practices.
4, Understand the technical aspects of
the common problems that marketers face
in the workplace.

5. Understand  how  to diagnosc
troubleshooting, evaluate, and manags
commaon marketing problems.

6. Communicate clearly and succinctly w
others in the workplace,

7. Communicate effectively in oral and
written form,

&, Uszse information and communicalions
technolagy in the workplace.
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